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The Minnesota State Fair is one of the largest fairs in the country, annually drawing over two million visitors. Many local restaurants and retailers operate 
temporary booths, including several merchants from our client, Midtown Global Market.
 
In 2019, we were tasked with promoting six different Market businesses that were also vendors at the State Fair. Beginning in June with the release of  
the popular “new foods” list, we maintained media momentum throughout the summer, including all 12 days of the Fair. Our team secured widespread  
coverage in the major dailies, magazines, television and radio stations with advance and on-site cooking segments, interviews, and delicious samples for 
both media personalities and live audiences.  Efforts extended beyond traditional media to include several social media influencers as well. 

With strategic planning, each of the six vendors received significant media attention. In total, we secured 99 segments specific to our client at the  
Minnesota State Fair. Our Creative Department also provided design support by creating and producing menus and additional signage for on-site vendors. 
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